Mass Media Law

This
current
and
comprehensive,
market-leading textbook addresses the
most relevant and important aspects of
mass media law in the United States,
stretching from the history and adoption of
the First Amendment to the most recent
judicial opinions, statutory enactments, and
regulatory controversies affecting speech
across the print, broadcast, cable and
Internet media. From the laws of libel and
privacy to the regulation of advertising and
telecommunications, Mass Media Law
examines timely issues that are shaping the
United States legal system and the future of
media content.

This seminar will study the comparative treatment of selected problems in mass media law by the United States, the
United Kingdom, the European Court ofIn its twentieth edition, Mass Media Law comprehensively examines the
principles of media law, First Amendment freedoms of speech, and press and assembly.This textbook and accompanying
Website are Out of Print. Please check with your instructor or McGraw-Hill Sales Representative on the availability of
current4 Impartiality and Objectivity in the Media World 5 Media Regulation and Censorship 6 Ethics in
Photojournalism 7 The Future of Media Law and Ethics 8 KeyVery important to the principles underlying Justice
William Brennans opinion in New York Times v. Sullivan (1964) is the idea that: A), The ad was really
criticismEditorial Reviews. About the Author. Don R. Pember has a doctorate in mass communication Buy Mass Media
Law: Read 28 Books Reviews - .Media law has been a much-debated topic ever since the first U.S. media industry laws
appeared in the early 1900s. The contention surrounding media lawPrior Restraint During Wartime: Censorship of war
news was common in the United States until the fighting began in Vietnam in the 1960s. Reporters wereEditorial
Reviews. About the Author. Don R. Pember has a doctorate in mass communication Buy Mass Media Law: Read 19
Books Reviews - .Editorial Reviews. About the Author. Don R. Pember has a doctorate in mass communication law
from the University of Wisconsin and is a Professor ofIn its 19th edition, Mass Media Law offers an updated look at the
ever-changing landscape of media law. It continues to provide undergraduates with theOverview. This course discusses
the principles of media law as they apply to the work of media and communications professionals in a variety of
fields.In its 19th edition, Mass Media Law offers an updated look at the ever-changing landscape of media law. It
continues to provide undergraduates with theThe American Legal System. 2. The First Amendment: The Meaning of
Freedom. 3. The First Amendment: Contemporary Problems. 4. Libel: Establishing a Case.Mass Media Law: Cases and
Materials, 8th (University Casebook) (University Casebook Series) [Marc Franklin, David Anderson, Lyrissa Barnett
Lidsky] on
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